know where - Advertising Stormwater Messages

it 0es Using Radio

In the summer of 2008, RI Stormwater Solutions aired both 15-second and 30-second
radio spots on Clear Channel stations and WPRO stations. While we do not have
data yet, indicating the effectiveness of this in terms of spreading the message about
stormwater, we wanted to make the ad copy available for a municipality or watershed
organization who might be interested in pursuing a similar method of awareness-
building.

The cost of radio advertising might exceed budget allowances, with a 6-week run on
Clear Channel stations averaging about $3,000. However, producing a radio
advertisement about stormwater could be an ideal pr  oject for a high school
class, enhancing public involvement efforts with yo unger audiences. A
Burrillville High School class, under the guidance of teacher Mr. Charles Boucher,
successfully produced a multimedia educational presentation on stormwater runoff,
and while it was not designed for radio, the class’ success is a testament to the value
of engaging young adults on this issue.

The complete ad copy from the RI Stormwater Solutions’ radio ads follows on the
back. The copy was written as an audio complement to a visual portion of the
campaign, displayed on RIPTA buses at the same time:

The scariest thing to hit the water since
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Produced by RI Stormwater Solutions with support from the Rhode Island
Department of Transportation and the Rhode Island Department of
Environmental Management.
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know where

It goes

take simple
steps to reduce
STORMWATER POLLUTION

Actual copy used for a 15-second radio ad, aired in the summer of
2008 on Clear Channel stations:

Actual copy used for a 30-second radio ad, aired in the summer of
2008 on WPRO:
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